Appendix – Citroën sales and market share 
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Change 

Q1 09 / Q1 08

Change 

Q2 09 / Q2 08

HY1 08 HY1 09

Change 

HY1 09 / HY1 08

Europe 30

(Western, Central and Eastern Europe)

231 273 -22,2% -12,9% 610 504 -17,4%

China

29 37 -0,8% 50,1% 54 66 22,2%

Russia

3 4 59,7% 9,4% 4 7 85,7%

Latin America

20 25 -23,30% -14% 54 44 -18,4%

Q1 2009 Q2 2009

Change 

Q1 09 / Q1 08

Change 

Q2 09 / Q2 08

HY1 08 HY1 09

Change 

HY1 09 / HY1 08

Europe 30

(Western, Central and Eastern Europe)

6,4% 6,5% + 0,1 pt + 0,2 pt 6,3% 6,5% + 0,2 pt

Russia

0,8% 1,0% + 0,5 pt + 0,6 pt 0,3% 0,9% + 0,6 pt

Latin America

2,1% 2,1% stable - 0,1 pt 2,1% 2,1% stable

Quarter Half-year

Consolidated Global Sales

car/LCV  (thousands)

Quarter Half-year

Market Share

 (as a percentage)


